Satisfaction of tourists is the key success for tourism destination sustainability because it is a reason for tourists to return to the destination. This research wanted to see the anomaly at Sunan Muria Tomb, Kudus, Central Java related to the satisfaction of tourists on the limited accessibility which is one of the four components that must be owned by a tourist destination according to Cooper, et.al. (1993), in addition to attractions, amenitas, and ancillary service. This research uses descriptive qualitative method and phenomenological approach. Methods of data collection with field observation, in-depth interviews and literature study. The results of this study indicate that access to the tomb of Sunan Muria, both with the stairs and motorcycle taxi is still far from feasible. The stairs are not flat because it is made of stone times, quite steep and there is no cover on so if the rain down the stairs become muddy and slippery. Although there is motorcycle taxi service, but the level of security (riding safety) is also low. This destination for tourists still has interesting attractions as pilgrimage destination with adequate amenitas (food stalls and lodgings) and ancelery service (from the YM2SM or Sunan Muria foundation and the Tourism Office of Kudus District Government), although accessibility is very problematic. All the visitors complained about this, but that did not dampen interest for a return visit. This is an anomaly in the Sunan Muria pilgrimage destination.
INTRODUCTION

Background
Discussing pilgrimage tours in
Indonesia is inseparable from the tomb of wali, kings and relatives of the kingdom and historic mosques that are still associated with the spread of Islam in Indonesia. However, if comparing apple to packages provided by this tour agency sprang up in order to respond to the request of community groups or schools that conduct the pilgrimage tour (Prihantoro and Yuristiadhi, 2018) .
The pilgrimage phenomenon of the tombs of wali who are part of religious activities, it can be said that religious beliefs, whether spiritualism, religiosity, or both can encourage a large surge of tourist visits in the tombs of wali, even with limited facilities and services. This study focuses on the phenomenon of the waves of tourists visiting the Tomb of Sunan Muria although geographically its location is less accessible for tourists because it must rise to more than 400 steps. Even if using motorcycle taxi, safety reading is less attention. From preliminary research conducted, it is known that tourists who use motorcycles to Muria mount do not get enough safety, ranging from helmets, speed, as well as capacity of passenger.
According to Cooper, et.al. (1993), there are four components that must be owned by a tourist destination, i.e. 1) Attractions, 2) Accessibility 3) Amentias 4) Ancillary Service (institutional and human resources supporters of tourism).
Of these four points, Sunan Muria's tomb in the researcher's perspective based on preliminary research has the greatest problem with accessibility. Therefore the formulation of the problem of this research is why accessibility should be a problem for tourists thus lowering the number of their visit to the Tomb of Sunan Muria, but the opposite happened. Tourists do not see it a problem even considers it part of the attraction of the Tomb of Sunan Muria compared to other wali cemeteries. This is an anomaly of the satisfaction of tourists who want to see further in this study.
Prior to this research, specific research on Sunan Muria was conducted by several researchers, including Umar Hasyim (1983) and Widodo et al. (2016) and Wuryono (2014) Prespective" said that pilgrimage tourism is closely related to the religious system which, by its transcendental concept, decreases the activity of visiting holy sites.
Raj and Griffin emphasize that what
matters in pilgrimage tourism is management because the potential of tourists / pilgrims driven on religious beliefs is enormous. Ritzer, as quoted by Raj and Griffin (2015) , said that the e-ISSN: 2407-392X. (Widodo, et al, 2016: 127) which are also ready to deliver to the door of the tomb and mosque complex on the Muria mount and bring back down, not a few of the pilgrims who still choose to walk up and down the stairs.
Many pilgrims crowded the tomb of Sunan Muria especially in the month of
Rajab and Sha'ban (Widodo, et al, 2016: 26 (Widodo, et al, 2016: 26-27 
Tourists Satisfaction at Pilgrimage Destination Sunan Muria
Customer satisfaction is key in creating customer loyalty. Many benefits received by the company by achieving a high level of customer satisfaction, in addition to improving customer loyalty but also to prevent customer turnover, reduce customer sensitivity to prices, reduce marketing failure costs, reduce operating costs caused by increasing number of customers, increase advertising effectiveness, and enhanced business reputation (Fornell, 1992) . Neither with a tourism destination, customer satisfaction should be the main thing that must be achieved by the managers. about carrying passengers at high speed.
As if, the pedestrian should be succumbing to motorcycle taxi rider. There needs to be a study that will formulate strategic steps to increase the The offered merchandise is also diverse as described previously. According Widodo et al. (2016) , the cost of stay is calculated per one big bus Rp.
200.000, -with cost sharing Rp. 100.000, -for realtor giving order and Rp. 100.000, -for homeowners. Usually one bus will be accommodated in two houses, so that every homeowner will get Rp. 50.000, -.
In 2009, the number of listed lodgings was as many as 18 pieces, although the number of unregistered more.
Revenue earned from renting a house as a lodging is small, but people earn other income by selling drinks and food and other necessities to their guests, so that income will be more (Widodo et al., 2016) . 
